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Output T1.1 Artisan business support 

"Road Signs Process - Norway" 

 

 
The Economusee Mylna got their road sign after many years of application process towards the 

roads authorities. This was before they were transformed to an Economusee. On the new signs, the 

name will be Economusee Mylna 

1 Summary 

For the Économusée network prosper, one of the vital elements will be the visibility, and road signs 

to show the way from a main road to the business can make a big difference.  The Économusée 

network logo would be desirable to use for all the connected businesses across the entire network, 

and maybe approved by the EU commission. However, this is presumed to take a very long time to 

accomplish. In the meantime, a Norwegian common signage with the “Attraction” sign will be a 

great step in the right direction. 

So, in Norway, the road sign process has in first half of 2018 conclude that every business shall send 

their separate application to the road authority, though based on one common template. This 

template has been discussed with the road authorities over a long time, with many meetings and 

discussions. The road authority seems now ready to receive and handle individual applications from 

the 15 Èconomusèes in Norway. 

Some of the letters to authorities and the experience with this long and troublesome process is in 

this report shared. It is hoped that the further work with the growing of the Économusée network 

can make use of these results. 
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2 The Road Signs Process 

If the Économusée shall prosper with their societal ideal goals and become living sustainable crafts 

businesses, they will depend on increased visits from domestic people as well as foreign tourists. It 

takes time to make a new concept well known, and to market the new tourist attractions. A lot is 

done via print and digital media, and active cooperation with the tourist industry and community 

organisations etc., but it is also clear that the Économusée will depend on good signs along the main 

roads to show the way for visitors. 

Road signs in Norway are regulated by the Norwegian Public Roads Administration, Statens 

vegvesen. Signs follow the general European conventions concerning the use of shape and colour to 

indicate function. Any text included on supplementary signs will normally be in Norwegian, but may 

in some cases be bilingual. No signs can be placed along the public roads without approval from the 

Road Administration. One can see bigger posters and signs along highways near the bigger cities, 

however there must be a certain distance from the road. For our Économusée businesses smaller 

signs placed closer to the road is more feasible.  

Due to the strict rules for road signs, it becomes difficult to get accepted and included on the public 

service boards and to get separate signs showing the way to the business. Even more, once 

accepted, it becomes a status to have one’s own signs approved by the authorities. 

Among the service signs, there are several that can be relevant for an Économusée. But the most 

important one, and which is also common to all Économusée, is the “Attraction” sign. This is a 

common sign for any “Place of Interest” and is widely used for all places interesting to tourists.  
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3 Status in the Spring of 2018 

The road sign process has in first half of 2018 conclude that every business shall send their separate 

application to the road authority, though based on one common template. This template has been 

discussed with the road authorities over a long time, with many meetings and discussions. The 

reason for separate applications is that road signs must be considered in each case due to 

circumstantial and place specific needs. 

Experience show that getting your own road sign is a very hard, long and troublesome task to 

perform, but it is not impossible. After years of dialogue with the road authorities and many other 

stakeholders, the way forward seems clear. The road authority seems now ready to receive and 

handle individual applications from the 15 Èconomusèes in Norway. 

 

 

 

 

 

Sample design of a road sign. This is an ongoing discussion both with 

the road authorities and the businesses involved. 

 

 

4 Further Work 

Each business in the Norwegian Économusée network must now issue a separate application to the 

road authorities based on the agreed template. The road authority is ready to handle the 

applications.  

It is assumed that there will be a need for discussing the exact look of each sign and exactly where to 

place signs, as well as possible funding for the making and placing of the signs. All these matters and 

more should continue to be handled by one common contact. And this should now be handled 

further by the recently established association of the Norwegian Économusées.  

In the longer perspective it is desirable to have one common signage for all the connected businesses 

across the entire Économusée network. A natural next step after the Norwegian acceptance of the 

signs, would be to attempt to get an EU approved signage. However, this is presumed to take a very 

long time to accomplish. Newer the less, this is an ambition that should be considered in future work 

for extending the reach of the Économusée network.  

Économusée 

(Company Name) 
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Attachment 1: The application for Economusee road signs September 

2013 

 

(Norwegian text:) 

 

Statens Vegvesen, 

Region Vest, 

v/ Carl Erik Nielsen, 

Askedalen 4, 

6863 LEIKANGER 

 

Søknad om attraksjonskilt til ECONOMUSEE på Vestlandet. 

ECONOMUSEE er ein nyskapning for den levande kulturarv i Noreg. ECONOMUSEE konseptet kjem 

frå Quebec-regionen i Canada. Konseptet vart henta til Noreg via eit internasjonalt 

samarbeidsprosjekt leia av Hordaland fylkeskommune, og finansiert gjennom EU sitt nordlege 

periferi-program. Det er i dag 8 land/regionar i det nord-atlantiske området, som samarbeider om 

vidare utvikling og etablering av til saman 38 ECONOMUSEE. På Vestlandet vil vi ha etablert heile 10 

ECONOMUSEE innan utgangen av 2013. 

Kva er eit ECONOMUSEE. 

Eit ECONOMUSEE er ikkje eit tradisjonelt museum, men ei levande handverksbedrift der den 

historiske samanheng knytt til lokal næringsverksemd, klima og naturressursar, vert synleggjort og 

vist fram till besøkjande som del av ei autentisk oppleving av handverkarar i arbeid. ECONOMUSEE-

verksemdene er alle saman private bedrifter, som etter ein tverrfagleg 6-trinns 

transformasjonsprosess vert berekraftige og tener inn sitt eige driftsgrunnlag gjennom auka besøk 

og sal av handverksprodukt. Dei seier i Canada om ECONOMUSEE at det er ein «Heritage that earns 

its keep», dvs. at det er ein levande kulturarv som tener inn til si eiga verksemd utan offentleg 

driftsstøtte. Handverk i Noreg har alltid vore knytt til utøvande næringsverksemd , og ECONOMUSEE 

konseptet ber både handverkstradisjonane og sjølve produkta vidare gjennom aktiv synleggjering, 

innovasjon og marknadstilpassing til moderne konsumentar. Hordaland fylkeskommune, saman med 

Sogn og Fjordane og Rogaland fylkeskommunar, og dei ulike vertskapskommunane har investert 

store ressursar i Economusee, og det same har dei involverte private eigarane av verksemdene gjort 

i partnarskap med det offentlege. 

Kven og kor er ECONOMUSEE på Vestlandet. 

ECONOMUSEE er framleis under etablering i Noreg, og det er vist ein stor interesse frå mange 

tradisjonelle handverksbedrifter fra ulike stader i landet om å fa vere med i nettverket. Ein reknar 

difor med at nettverket vert utvida utover Vestlandet si grense i åra som kjem. Denne skiltsøknaden 

er knytt til det vedtekne nettverket av 10 bedrifter i dei tre samarbeidande vestlandsfylka per i dag, 

dvs. 1 verksemd i Sogn og fjordane, 7 i Hordaland og 2 i Rogaland. Aurlandskoen i Aurland kommune 

og Treskjerartunet i Myrkdalen er lokalisert langs riksvegar, medan dei 7 andre, dvs Hillesvåg 

Ullvarefabrikk i Lindås kommune, Syse gard i Ulvik, Tønnegarden i Fusa, Fjordtønna i Samnanger, 



 

  6 

Stine Hoff Glasblåsarverkstad på Hop i Bergen, Oselvar verkstaden i Os og Ledaaal/Ullform i 

Stavanger er alle knytt til fylkesvegar. Vi viser og til vedlagte brosjyre for Economusee på Vestlandet. 

Dei to Stavanger verksemdene vert etablert seinare i haust og vil stå ferdige i god tid til neste 

turistsesong. 

Kva søkjer ein statens vegvesen om. 

Dersom Economusee skal lukkast med sine samfunnsmessige viktige ideelle mål og oppgåver om å 

verte levande og berekraftige handverksverksemder, sa er dei avhengige av å fa auka besøk av 

interesserte menneske både frå eige land og av turistar. Det tek tid å gjere eit nytt konsept godt 

kjend og marknadsføre dei nye opplevingsstadane. Mykje er gjort via trykte og digitale media, og 

aktivt samarbeide med reiselivsnæringa og lokalsamfunn organisasjonar m.m., men vi ser no at 

Economusee er heilt avhengige av a få visningsskilt langs hovudvegane for a lukkast. Vi har i samråd 

med verksemdene og andre samarbeidspartar i prosjektet vurdert dei ulike moglege skilttypane som 

kan vere aktuelle for Economusee Vi har vå r eigen logo som vi gjeme skulle ha utvikla som eit eige 

internasjonalt og EU godkjent visingsskilt for Economusee i fleire land. Imidlertid, det har vi ikkje hatt 

tid til å få fulgt opp og gjennomført. Difor har vi samrå d med Samferdselselavdelinga i Hfk valt ut det 

skiltet som var kandidatverksemd til å verte Economusee ifrå More- og Romsdal har fatt godkjent og 

sett opp lokalt- dvs . severdigheitskilt nr.640.10. Sjå bilete frå Volda Elektriske Mylne sitt skilt 

vedlagt. 

Oppsummering 

På denne bakgrunn tillet vi oss å søkje Statens Vegvesen om a få sett opp severdigheitskilt nr. 640.10 

langs alle aktuelle riks- og fylkesvegar, til dei godkjente Economusee på Vestlandet. Vi voner 

hovudkontoret på Leikanger vil kunne fordele desse skilt oppgåvene til dei ulike distriktsvegkontora 

som har ansvar for dei ulike geografiske områda der ein finn Economusee på Vestlandet. 

Dersom det manglar fylkeskommunale budsjettmidlar til dette visningsskilt formå let, er ein villig til å 

bruke av eigne prosjektmidlar saman med bedriftene sjølve for å kunne realisere det naudsynte og 

høgt prioriterte tiltaket. Slike partnarskap avtalar er sjølvsagt Statens Vegvesen godt kjend og røynde 

med etter kvart. 

Vi voner difor på eit konstruktivt og hyggeleg samarbeide med Statens vegvesen om dei nye 

severdigheitsskilta som må settast opp sa snart som råd. Om ønskjeleg så stiller vi gjerne opp til eit 

møte for a informere meir om Economusee nettverket på Vestlandet. 

Bård Sandal 

Regiondirektør 

Mette Nora Sætre 

Næringssjef 

Kopi: 

Samferdselsavdelinga i Hordaland fylkeskommune, 

Samferdselsavdelinga i Sogn og fjordane fylkeskommune, 

Samferdselsavdelinga i Rogaland fylkeskommune, 

Camilla Lavaas Stavnes, Rogaland fylkeskommune 
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(English text:) 

 

The Norwegian Public Roads System, 

Region West, 

V/Carl Erik Nielsen, 

Ash Valley 4, 

6863 LEIKANGER 

 

Application for “Place of interest” signs to ECONOMUSEE in western Norway. 

ECONOMUSEE is a new creation for the living heritage of Norway. The ECONOMUSEE concept 

originates from the Quebec Region of Canada. The concept has been fetched to Norway via an 

international collaborative project by Hordaland County Council and funded through the Nordic 

Periphery Programme. There are currently 8 countries/regions in the North Atlantic area, which 

cooperate on the development and the establishment of all together 38 ECONOMUSEE. In Western 

Norway we will have established a total of 10 ECONOMUSEE by the end of 2013. 

What is an ECONOMUSEE. 

An ECONOMUSEE is not a traditional museum, but a living crafts business where the history of the 

company and the craft, the handling of the environment, is demonstrated to visitors as part of a 

authentic experience of the artisan at work. The ECONOMUSEE businesses are all private companies, 

who, by a cross-discipline 6-stage transformation process become self-sustainable and earn their 

living through increased visits and sales of the crafts products. In Canada, they say that an 

ECONOMUSEE is a "Heritage that earns its keep", i.e., the cultural heritage can maintain it’s own 

business without public funding. Handicraft in Norway has always been tied to lively business 

traditions, and the ECONOMUSEE concept carry on both the handicraft and the traditions through 

awareness, innovation and marketing adaptation to the contemporary consumers. Hordaland 

County has, together with Sogn and Fjordane and Rogaland County, and the various host 

municipalities, have invested large resources in the Economusee, and so have also all involved 

private owners of the businesses in company with public funding. 

Who and where are the ECONOMUSEE on the west coast. 

The ECONOMUSEE concept is still new in Norway, but a great interest is shown from many 

traditional crafts companies from various places in the country for joining the network. It is 

therefore likely that the network is extended beyond Western Norway in the coming years. This road 

sign application concerns the existing network of 10 businesses in the tree counties of the West. i.e., 

1 business in Sogn and Fjordane, 7 in Hordaland and 2 in Rogaland. The Shoe Factory in Aurland 

municipality and the Treskjerartunet in Myrkdalen are located alongside national roads, while the 7 

others, i.e., Hillesvåg Ullvarefabrikk in Lindås municipality, Syse gard in Ulvik, Tønnegarden in Fusa, 

the Fjordtønna in Samnanger, Stine Hoff Kunstglass at Hop in Bergen, Oselvarverkstaden in Os and 

Ledaaal/Ullform in Stavanger are all located by county roads. We refer to the enclosed brochure for 

Economusee in Norway. The two Stavanger businesses will be established later, but well ahead of 

the next tourist season. 
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What do we apply for.  

If the Economusee shall prosper with their societal ideal goals and become living sustainable crafts 

businesses, they will depend on increased visits from domestic people as well as foreign tourists. It 

takes time to make a new concept well known, and to market the new tourist attractions. A lot is 

done via print and digital media, and active cooperation with the tourist industry and community 

organisations etc., but we see that Economusee will depend on a separate sign along the main roads 

to succeed. We have together with the businesses and the partners of the project, considered witch 

type of standard signs that will be possible for the Economusee to use. We have our own logo which 

we would like to develop into a common international and EU approved sign to use for all our 

Economusee across many countries. However, this will take even more time to accomplish. We have 

therefor decided together with the transport department in Hordaland county to apply for the 

standard « Place of interest » sign type 640.10. This is the same sign type that our candidate 

business Volda Electric Mylne in More- og Romsdal did get in 2009. See attached image. 

Summary 

Based on the above, we like to apply to the Road Authorities for the “Place of interest” sign type 

640.10 along all relevant national and county roads, showing the way to all the approved 

Economusee in Norway. We hope that the main road authority office at Leikanger will be able to 

distribute these tasks to the various district roads offices relevant for the respective Economusee in 

Norway. 

If there is not sufficient funding for these signs at the Road Authority, we are willing to consider 

spending our own project funding as well as the businesses own funding for this purpose. 

Partnerships like this should not be unknown to the Road Authority. 

We hope for a constructive and nice cooperation with the Norwegian Road Authority about these 

new road sign which is urgently needed. If needed, we will gladly come and present the Economusee 

concept and the Norwegian network. 

Bård Sandal 

Regional Director 

Mette Nora Sætre 

Business Manager 

Copy: 

Public Transport department in Hordaland County 

Public Transport department in Sogn County 

Public Transport department in Rogaland County 

Camilla Lavaas Stavnes, Rogaland County  
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Attachment 2: The application for sinage for Volda Electric Mylne 

Januay 1st, 2008 

 

(Norwegian text:) 

 
 

Translation to English on next page: 

  



 

  10 

(English text:) 

 

Norwegian Public Roads Administration 

Sunnmøre District 

Region in the middle 

County House 

6404 Molde 

 

New application: Signs to Volda electric MYLNE AS, the municipality of Volda. 

We refer to earlier correspondence in the matter, and specifically to the latest document; “Answer 

Letter, dated 19.12.2007, from section manager Find Harald Amundsen in the Traffic security 

section.  

He ends the letter with the following: "If Volda electrical Mylne is awarded “Olavsrosa”, you may 

submit a new application for signs to Sunnmøre district. The Norwegian Public Roads department 

will take a new assessment on the basis of this. " 

 

The Volda El. Mylne was awarded Olavsrosa 11.06.08 on the following basis:  

"Volda electrical Mylne is awarded to the quality label “Olavsrosa” for the pictorial combination of 

traditional use and modernization that safeguards and innovates the technical equipment through 

the maintenance of a unique craft tradition." (View attachment). 

 

On this background we would ask that the state's road being, the Sunnmøre district, reassessing 

whether the Volda electric Mylne can obtain “place of interest” signage, label “Olavsrosa” or other 

form of signage from the RV 651. 

If more information or copy of the earlier documents are needed in this matter, please contact the 

undersigned. 

 

Volda, 01.01.2008 

For Volda Electric Mylne AS 

Elias Moe 

 

Attachment:  1st Quality Label Olavsrosa 

  2. Press release and invitation to Pressa 

  3. Invitation 
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Attachment 3: Application template for Norwegian Économusée 
(one example of application shown, only in Norwegian) 

 



 

  12 

 



 

  13 

 


